A Closer Look: Hurricane Irma’s Impact on the Glazing Industry
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Cover Girls

Glazing Industry

e couldn’t decide. It wasn’t so much
that we couldn’t reach a consensus,
it was that there were good reasons
for each of these to be the cover of this month’s
issue. Both were compelling. It wasn’t so much
that we couldn’t choose one as much as it hurt

to eliminate the other.
The cover to the left highlights the story
about the industry’s top women that be-
gins on page 38. Both editorial director
Tara Taffera and editor Ellen Rogers com-
mented on how inspiring these stories are.
I totally agree and felt a strong sense of
pride when reading the article. It was also
notable to see so many women in STEM
professions make the list for the first
time. Some of us grew up in the glass
industry, while others rose through it
because of talent and hard work. Others, like
the young STEM-ers we profiled, went out and found the glass industry

as a profession. Both deserve to be celebrated.

The issue on the right represents two cover girls, famous for being cruel acts of
nature. Hurricanes Irma and Maria, along with their buddy Harvey, dominated the
news these past few weeks, giving updated building and glass codes their first real

test. We were already planning a story

about the changes in hurricane glazing
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since Andrew hit 25 years ago. Irma,
Harvey and Maria reminded us this
timely news story is difficult to ignore
and very important to our industry.

In the end, we really couldn’t decide
so we did something new. Half of you
are most likely reading an issue with
the cover on the left; the other half
are reading copies with the cover on
the right. The covers were alternated
in sequence so even the copies going
to the same address could have dif-
ferent covers.

Either way, you are reading about
feminine phenoms who matter to
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Women Mean Business

USGlass Magazine Recognizes Some of the Top Women in the Industry

ost of them didn’t set out to work in the glass and

l \ / I glazing industry, but they’re here and making an

impact. These women are leading companies, sales

teams, developing businesses and managing a host of other

responsibilities. They’ve learned from their own heroes and

mentors, and today they’re paving the way for more women

to find opportunity and growth in this industry—one that

(as many here point out) is struggling to find and keep a
viable workforce.

In this issue, we pay tribute to some of these women, nom-

inated by their peers, for their leadership, work ethic, drive
and determination. In this special section, you can read
their stories; what brought them into the industry and what
kept them here. What was their pivotal moment and what
are their greatest challenges? They also share insight into
what we, as an industry, can do to encourage more women
to seek out careers in this field.

If you know a woman making a difference in the glass
industry, email Ellen Rogers at erogers@glass.com to nominate
her for a future edition.

Executive Leaders

Amy Cole
President
Tubelite Inc. and Alumicor

What attracted you to

the glass industry?

While the glass industry found me, |
immediately became a big fan due to
the opportunity, the customer base and
the significance of our collective efforts.
First glass industry job?

| was hired by Apogee as president of
Tubelite in March of 2014 and promoted
to president of Tubelite and Alumicor in
August of 2015. The majority of my ca-
reer has been working for manufactur-
ers selling directly to the construction
trades, including glaziers.

What do you consider your
pivotal moment?

Being employed by Apogee Enterprises.
The company culture is phenomenal
and Apogee invests in our businesses.
The president role affords me the
opportunity to build high-performing
leadership teams, shape the culture
and set strategy, all while making sure
that we take care of our employees and
our customers.

What's the main advantage

of being a woman in the

glass industry?

Construction is second only to min-
ing in industry sectors with the least

38

amount of women. That becomes an
opportunity when you understand
what’s needed, and combine that with
targeting companies such as Apogee
Enterprises, who walk the talk in hir-
ing and development practices. What
makes anyone successful is having a
winning strategy combined with effec-
tive execution and an intense desire to
set high standards of performance and
exceed those standards on behalf of the
customer.

Main disadvantage of being a
woman in the glass industry?
While women have been historically
under-represented, this industry has
experienced positive strides in recent
years. Two of the five top architectural
framing systems companies are led by
women. Leadership in any industry needs
to be inclusive, making sure to approach
people and situations with an eye for
solutions that truly benefit the customer
in order to move the industry forward.
Who are your heroes/mentors?

| have a handful of family members,
close friends and bosses who have had
a profound positive influence in my life.
What is the major challenge
you've faced in your career?
Having moved more than ten times
domestically and internationally, there
is a certain personal sacrifice that my
family and | have made for my career.
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That also comes with rewards. Pro-
fessionally, | would give a top five list
of major challenges that are not as
meaningful as how | reacted to those
challenges. I'm a firm believer that it’s
not what happens to you, but what
you do with it, or, better yet, what
you make happen.

What should be done to
encourage women to enter
the glass/glazing industry?
The glass/glazing industry needs
talent. It’s filled with amazing people
building and renovating beautiful build-
ings. Glazing contractors are required
to make up for the delays of the trades
ahead of them, close up the building for
the ones that come after them and/or
finish the interior glazing despite what
the other trades are doing. If you are
someone who relishes the importance
of executing on a customer-driven
strategy, this is the place for you.

If you weren’t doing this job,
what would you be doing?

I'd continue to cultivate my career. As part
of my professional development at Apo-
gee, 'm currently seeking a board position
with a Michigan-based company through
a women’s leadership organization called
InForum. One program they offer is
BoardAccess. Through this program, I'm
learning how to be a board member and
networking to make it happen.

What's your favorite

weekend activity?

Time with family, travel and yoga.
Best advice you've ever gotten?
The first time | experienced trepidation
about taking an international assign-
ment, my best friend at work said,
“You'd be a fool not to!” The first time
| led people, another mentor told me |
must go in with an open mind and truly
listen to my sales team and our cus-
tomers to establish a solid foundation
that would last many years to come.
When | became president of Tubelite at
age 51, | told myself that | wasn’t even
close to the peak of my own career.
What's something about

you no one knows?

My great grandmother, Kate Teague
(Hagler), was one of the first three
women to graduate from Auburn Uni-
versity, and she had to test in at a junior
standing.
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Peg Kelley
Vice President
Syracuse Glass

What attracted you to

the glass industry?

The glass industry has always been a
part of my life. My father began work-
ing in it before | was born. He and my
mother purchased the company when |
was in high school. | think being around
it so much | was exposed to a lot of nice
people and also the issues they were
working on. It was fun, interesting and
challenging.

First glass industry job?

Checking inventory costing schedules
for my dad when | was about 10. He'd
bring me home a calculator and set up
a card table and give me a stack of pa-
pers to check. | loved it!

What do you consider your
pivotal moment?

After college | worked as a financial
analyst for a manufacturer in a differ-
ent industry. The accountant at Syra-
cuse Glass was moving, so the position
opened up. My dad offered me the
job and | accepted. We didn’t have a

Nataline Lomedico
Giroux Glass
President and CEO

What attracted you to

the glass industry?

| was immediately attracted to the glaz-
ing industry because of the ability to
see and enjoy the finished product of
the hard work that goes into construc-
tion from concept to completion.

First glass industry job?

Here at Giroux in November 2000.
Since | was a young child | was fas-
cinated by the glass work in down-
town LA, so the idea of working for
Giroux intrigued me and was worth the
1.5-hour commute into the city.

What do you consider your
pivotal moment?

In 1994 my male hoss said, “listen kid, |
believe you have what it takes to make
it in this male-dominated industry. Work
hard and don’t let anyone talk you out
of what you know is the right thing to
do. Integrity is everything” From that
point on, | listened and followed his
advice. | believe that’s what kept me
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single computer, much less a network
back then, so that was one of my first
projects. It was an opportunity to learn
the process of working with others and
looking at what we do and why and fig-
uring out how to do it better.

You knew you’d made it in a
“man’s business” when ...

| focus on it being “our business” and
doing what's best for it, even if I'm the
only woman in the room at times.
Who are your heroes/mentors?

| spent a lot of time with my grand-
mother when | was young. She instilled
in me the importance of working hard,
getting an education and being kind.
She wanted me to have opportunities
to choose from and to be

independent.

What is the major challenge
you've faced in your career?
Letting go of certain responsibilities
wasn’t easy for me. It took a good hire
who was capable of doing more than |
was giving her to do. She kept nudg-
ing me to give her more. She made my
processes better and allowed me to
focus in other areas. As our company
has grown, that has been an important

in the construction industry and on a
journey of promotions and opportunity.
Main disadvantage of being a
woman in the glass industry?
Thinking we’re just one of the men, but
reminded that some men feel they have
to act different in front of us.

Who are your heroes/mentors?
One of my first bosses in construction
was a great mentor by forcing me to
face my fears (from sending me slightly
unprepared into meetings to handling
challenging situations to believing in
me more than | believed in myself at
times). Anne-Merelie Murrell (former
CEO of Giroux Glass and current board
chairperson) is a great mentor by re-
minding me never to give up. My chil-
dren are my mentors by reminding me
to not have fear and to relentlessly go
after what | want. My husband is my
mentor and hero by putting his retire-
ment dreams on hold in order for me to
continue my career. My parents always
encouraged me to try hard, then try
harder. They always believed in me. It's
always incredible to find so many peo-
ple willing to mentor you if you just ask.

lesson of getting the right person in the
right position to bring out the best in
our people and our processes.

What should be done to
encourage women to enter

the glass/glazing industry?

Good people-and that, of course, in-
cludes women-will come if there are
good opportunities.

If you weren’t doing this job,
what would you be doing?

| love the human relations part of my
job and working on projects, so it would
have to be something where listening,
learning and working together for a
common goal is a major portion of my
work; maybe teaching or some type of
advocacy work.

What's your favorite

weekend activity?

Time with family and friends.

Best advice you've ever gotten?
Work on yourself and let your actions
show others who and what you are. Stay
positive, and little things matter.
What's something about

you no one knows?

I'm a pretty simple and open person, so
| don’t really have anything.

If you weren’t doing this job,
what would you be doing?

| will be in the construction industry
until my frail bones won'’t allow me. If
| wasn’t working at Giroux, | would be
consulting for small to mid-size glazing
and other construction companies to
help them grow their businesses.
What's your favorite

weekend activity?

Being with my family. We love going on
adventures and trying new things. We
recently went to Nicaragua simply to
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sled down an active volcano.

Best advice you've ever gotten?
To be my authentic self and to never
say “l can’t”

What's something about

you no one knows?

| keep photos of my mentors and items
that remind me of challenging times.
When | need to be reminded that | have
the strength | need, | seek them out.
For example, | still have a rock from
when we broke ground for our Las
Vegas office.



